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Voting is an important civic duty. If you need to register to vote, help
voting absentee, or reminders about upcoming elections, sign up for
this service. The process is quick and easy!
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ECITIZENSHIP: WHAT DOES THE
RESEARCH TELL US?



Social Networking and Social Media

* 72% of American internet users over the age
of 18 use at least one social media site

— 85% of Americans over the age of 18 use the
Internet.

(Brenner and Smith, 2013)



Demographics of Social Media Users

* 89% of internet users between the ages of 18
and 29 reported using social media

e Hispanics (80%) more likely to use social
media sites than blacks (75%) or whites (70%)

* Not substantial differences in social media
usage across levels of education or income

(Brenner and Smith, 2013)



Types of Social Media Used

* 69% use Facebook (Rainey and Duggan, 2013)
e 20% use LinkedIn (Duggan & Brenner, 2012)
* 18% use Twitter (Brenner and Smith, 2013)



Social Media Has Had an Impact on
the Internet and American Life

Facebook revives “dormant” relationships

average social media user has more close ties and
is half as likely to be socially isolated than the
average American

Facebook users are more trusting than others,
and they have more close relationships than
other Americans

Regular social media users get more support from
their social ties, with Facebook users receiving
the most support (Hampton et al, 2009; Hampton
et al, 2011)



Social Media and Online Civic
Participation

* During the 2008 election, 19% of internet
users posted content about political or social
issues using social media (Smith et al 2009)

* 37% of internet users aged 18-29 used blogs
or social networking sites as a venue for
political or civic involvement, compared to
17% of online 30-49 year olds, 12% of 50-

64 year olds and 10% of internet users over 65



Social Media and Traditional Civic
Participation

* social media users who are politically and civically
active online are even more active in traditional
forms of civic participation than those who do
not use the internet at all (Smith et al 2009)

* 51% of those involved with a community or
political group used digital tools such as e-mail
and social media to communicate with the other
members of the group (Smith et al 2009)



Socia

| Media and the 2012 Election

* 39% of all American adults took part in some
sort of political activity on a social networking
site during the 2012 presidential campaign

(Smit

* 5OCIia
sites
SOCia

h 2013)

media users say their activity on the
nas prompted them to learn more about

or political issues and to take action

around those issues (Smith, 2013)



Social Media and Access to
Information

 Americans are increasingly turning to the
internet for access to news and information.

* There are generational differences in where
Americans go to access news and information.

* People who access news and information
online are likely to share information that is
important to them through social media, thus
raising awareness of the issue, and increasing
opportunities to get actively involved.



Why Should We Care?

Younger Americans are increasingly turning to the
internet for their news and information about issues
they care about

They are using social media for expressing their views
on public issues and for opportunities to participate in
traditional civic engagement

It’s important for them to be able to critically evaluate
the information they are accessing

It’s also important that we understand the potential
impact this is having on the public sphere now and in
the future (meet the students where they’re at)



Webinar #2:
Where do Students get their News and Why Does it Matter?
10/24/2013

Webinar #3:
Shared Values and Collective Impact
12/5/2013

Webinar #4.:
Project Management for Student Leadership
1/23/2014

Webinar #5:
Sustaining Student Leadership on Civic Engagement Projects
2/20/2014




